WA bigllGe

1. Autozone

Program Group Affiliation: none
Store Count: 4,404

DC Count: 9

Private/Public Ownership: NYSE -
AZO

Wholesale vs DIY:

12% commercial/83% retail,
other 5%

Private Label: Duralast

Store Count Changes vs. 2010: opened
213; closed three stores

2. Advance Auto Parts
Program Group Affiliation: none
Store Count: 3,563

DC Count: 8

Private/Public Ownership:
NYSE — AAP

Wholesale vs DIY:

30% commercial/70% retail
Store Count Changes vs. 2010:
opened 148 stores, including 38
Autopart International stores;
closed five stores

3. O'Reilly Auto Parts
Program Group Affiliation: Parts City
Store Count: 3,570

DC Count: 23

Private/Public Ownership: Nasdaq:
ORLY

Wholesale vs DIY:

40% commercial/60% retail

Private Label: Several exclusive to
O'Reilly

Store Count Changes vs. 2010: opened
150

4. General Parts Inc.

Program Group Affiliation:
CARQUEST

Store Count: 1,500*

DC Count: 37*

Private/Public Ownership: Private
Wholesale vs DIY:

85% commercial/15% retail

Private Label: CARQUEST

Store Count Changes vs. 2010: none*
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5. Genuine Parts Co.

Program Group Affiliation: NAPA
Store Count: 1,000*

DC Count: 58*

Private/Public Ownership: NYSE -
GPC

Wholesale vs DIY:

80% commercial/20% retail

Private Label: NAPA

Store Count Changes vs. 2010: none*

6. Pep Boys

Program Group Affiliation: None
Store Count: 612

DC Count: 10

Private/Public Ownership: NYSE —
PBY

Wholesale vs DIY:

40% commercial/60% retail

Store Count Changes vs. 2010:
opened 25

7. Auto Plus/Uni-Select
Program Group Affiliation: Uni-Select
Store Count: 268

DC Count: 25

Private/Public Ownership: TSX - UNS
Wholesale vs DIY:

75% commercial/25% retail (from
2009 figures)

Private Label: Auto Plus

Store Count Changes vs. 2010: n/a

8. Fisher APW

Program Group Affiliation: Federated
Store Count: 364

DC Count: 15

Private/Public Ownership: Private
Wholesale vs DIY: primarily
wholesale

Private Label: Federated

Store Count Changes vs. 2010:
opened 52

9. BWP Distributors Inc.
Program Group Affiliation:
CARQUEST

Store Count: 125

DC Count: 5

Private/Public Ownership: private
Wholesale vs DIY:

85% commercial/15% retail
Private Label: CARQUEST
Store Count Changes vs. 2010:
opened three

10. Replacement Parts Inc.
Program Group Affiliation:
Aftermarket Auto Parts Alliance
Store Count: 160*

DC Count: 3*

Private/Public Ownership: Private,
15% ESOP

Wholesale vs DIY:

70% commercial/30% retail
Private Label: PartsMaster

Store Count Changes vs. 2010: none*

11. Auto-Wares Co. Store
Group

Program Group Affiliation:
Aftermarket Auto Parts Alliance
Store Count: 143

DC Count: 10

Private/Public Ownership: private
Wholesale vs DIY:

70% commercial/ 30% retail
Private Label: PartsMaster

Store Count Changes vs. 2010:
acquired 9 S-G Imported Car Part
locations, five acquisitions, one
new opening, seven closed/sold lo-
cations, 12 completely remodeled

12. Strauss Auto

Program Group Affiliation: none
Store Count: 57

DC Count: 1

Private/Public Ownership: Private
Wholesale vs DIY: 95% retail/5%
commercial

Private Label: Strauss Auto

Store Count Changes vs. 2010: closed
six stores
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13. Hahn Automotive
Program Group Affiliation:
Aftermarket Auto Parts Alliance
Store Count: 82

DC Count: 32

Private/Public Ownership: private
Wholesale vs DIY:

80% commercial/20% retail
Private Label: PartsMaster

Store Count Changes vs. 2010: none

14. KOI

Program Group Affiliation: Federated
Store Count: 75

DC Count: 6

Private/Public Ownership: employee
owned

Wholesale vs DIY:

80% commercial/20% retail

Private Label: Federated

Store Count Changes vs. 2010: none

15. Automotive Parts
Headquarters

Program Group Affiliation: Alliance
Store Count: 73

DC Count: 1

Private/Public Ownership: private
Wholesale vs DIY:

70% commercial/30% retail
Private Label: PartsMaster

Store Count Changes vs. 2010: one
new store opened in 2010

16.VIP Parts, Tires &
Service

Program Group Affiliation: Pronto
Store Count: 56

DC Count: 1

Private/Public Ownership: Private
Wholesale vs DIY:

10% commercial/90% retail

Private Label: none
Store Count Changes vs. 2010: one
store closed

17. Merrill Co/Arnold
Motor Supply

Program Group Affiliation:
Aftermarket Auto Parts Alliance
Store Count: 50

DC Count: 3

Private/Public Ownership:
Partnership

Wholesale vs DIY:

80% commercial/20% retail
Private Label: PartsMaster

Store Count Changes vs. 2010: none

*Denotes information based on
available 2010 data
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