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first-choice brand

Percentage of Time Installer Gets
First Choice Brand

Analysis: Conventional wisdom says that oxy-
gen sensors are one of those products that is sourced
more often from the OE dealer than aftermarket or
private-label brands. In fact, aftermarket brands get a
healthy part of the pie, though OE brands are pre-
ferred by a high number of technicians. Not surpris-
ingly, OE dealers prefer to source the vast majority of
their oxygen sensors from OES channels. However,
when OE brands are not available, a high percentage
of OE dealer techs look to aftermarket  brands.
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